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REVIEW

of dissertation for awarding the educational and scientific degree “Doctor” in

professional field 3.8 Economics, scientific discipline - "Marketing"

1. General information

Reviewer: Assoc. Prof. Vladimir Sashov Zhechev PhD, scientific discipline
"Marketing", head of the "Marketing" department at the University of Economics-Varna
(UE-Varna).

Regarding: participation in an academic jury (ordinance Ne RD-06-62/30.04.2024) of
the rector of UE-Varna and first meeting of the scientific jury held on 07.05.2024. The
above stated ordinance was issued based on a decision of the Faculty council of the
Faculty of Management (Protocol Ne 12 of 29.04.2024).

Author of the dissertation: Selvet Raif Niyazicva

Title of the dissertation: Happiness as a Segmentation Criterion on Business Markets.

2. Data about the doctoral candidate

Selvet Raif Niyazieva had been enrolled in the "Sales Management and
Merchandising" Master's degree program at the University of Economics-Varna during
the period 2015 - 2016. In 2017, she was admitted to the Department of Marketing as a
doctoral student and was later on granted the right of defense in 2020.

The doctoral candidate's work experience spans various branches. Selvet Niazieva
had worked as a shipbroker and agent in the "East Shipping" company in the period 2005-
2019. In September 20135, she started working as a part-time assistant professor at the
department of Marketing at UE-Varna. Concurrently - during a period of nearly 1 year
(1172019 — 12/2020), Selvel Nivazieva held the position of administrative associate at the
Research Institute of UE-Varna. After successfully winning a selection procedure for the
academic position of “Assistant professor”, the doctoral student had been supporting the

Marketing department with her practical experience and competences, as well as with her
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contacts with various businesses in the period 2020-2022. After the expiration of the
assistantship coniract, Selvet Niyazieva continued to work as a part-time assistant
professor until the end of the 2023/2024 academic year, while at the same time occupying
a position in the "International Relations" office at UE-Varna (being responsible for
outgoing student mobility within the Erasmus + program).

The main subjects with which the doctoral candidate has been in charge at the
department of Marketing in both undergraduate and postgraduate programs are -
Marketing. Branding, International Brand Management, CRM, Contemporary International
Marketing Strategies, etc. It is objective to point out that Selvet Niyazieva has also taken
part in additional training courses for incoming exchange students, executive trainings, etc.

The candidate declares participation in scientific and practical forums in Bulgaria and
abroad (Turkey, Ghana, Bosnia and Herzegovina, Great Britain) and various trainings and
courses at doctoral level. Selvet Niyazieva also slates 3 single-authored publications
presented at scientific events in Bulgaria. Finally yet importantly, the doctoral candidate
has also participated in several international projects and mobilities under the Frasmus+
program, while combining her visits with educational exhibitions (thus creating
prerequisites for increasing the international reputation of UE-Varna).

Everything listed up hitherto, along with my personal impressions of the candidate,

reveal strong motivation. responsible attitude and desire for professional development.

3. General presentation of the dissertation

The topic area studied in the dissertation is relevant from a social and economic point
of view, since organizational happiness is an increasingly and extensively discussed topic
in scientific literature and practice. One of the gaps in the specialized literature is that such
studies arc entirely new to the country (especially regarding the relationship between
sustainable development and the happiness index). This fact, along with the increasing role
of happiness as an element of gauging company performance. makes it necessary to carry
out such rescarch. In addition, the object of research is organizational happiness in the
domain of maritime business companies performing ancillary activities in maritime
transportation. The significance of the considered industry for Bulgaria determines the

possibility of pointing out specific applied contributions of the results of the dissertation.
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The introduction highlights the role of segmentation in an organizational context,
paying attention to some psychographic factors. The topicality and significance of the
researched issues are clarified at this point. The main framework of the dissertation (aim,
objectives, subject, thesis and limitations) is set. The limitations clearly justify the
expectations from the theoretical statements and results presented afterwards.

The first chapter consists of three separate paragraphs that are dedicated to an in-
depth overview of segmentation in an organizational context, happiness from the
perspective of B2B markets, and the consumer behavior of organizational customers. It is
noteworthy to highlight that in some places the boundaries between consumer and
organizational market segmentation are not clearly set. The critical analysis of the extant _
literature in the field of the dissertation research highlights several things: 1) the place of
psychographics as an important segmentation criterion in business markets; 2) happiness
as a criterion for evaluating company performance; 3) the relationship between happiness
and sustainable development. In many places in the text, the author's opinion stands out
clearly.

Chapter Two follows the same three-paragraph structure. In this part, an analysis of
the environment of maritime transport in Bulgaria is presented, specifics and
characteristics of indices for measuring happiness of business organizations are
systematized, and the foundations for conducting the research are laid. The analysis of the
environment is supported by expert opinions of representatives of the studied industry. A
detailed distinction of groups of factors that influence organizational happiness leaves a
good impression. This serves as a solid foundation for identifying the specifics of
happiness indices afterwards. In the final part, methodological prerequisites for the study
of happiness are presented and an attempt is made to provide argumentation of the
variables in the rescarch instrument. In some occasions, there is a lack of logical linking
between the studied variables.

The third chapter encompasses the conducted independent empirical study, in
which the critically analyzed theoretical statements and the presented characteristics of the
surrounding environment exhibit a more precise applied character, being tested for
Bulgaria. In particular, the first paragraph tests the proposed methodology for measuring
the happiness of companies performing ancillary activities in maritime transport in

Bulgaria. The second paragraph draws attention to the specifics of the indices measuring
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happiness of business organizations. The third paragraph focuses on the results of the
conducted in-depth interviews and surveys. The results of testing the previously
formulated hypotheses are also presented. In the last part of the paragraph, some applied
aspects of the measurement of happiness are disclosed and recommendations are presented
for the latter’s validation as a segmentation criterion in business markets.

In the conclusion, a summary of what had been done in the dissertation is presented,
taking into account the accomplishment of the set aim and objectives. Recommendations
for future research are also offered, as well as guidelines for the use of the happiness index
within company management and conducting of segmentation procedures.

The bibliographic reference demonstrates very serious attitude of the author to the
researched 1ssues. More than 430 sources are cited, contributing to a good command of the
terminology.

The language, style and structure of the dissertation bear the characteristics of a
monographic work. No attempts of unregulated use of texts have been detected. However,
wordy and long sentences can be noticed, which in some places make the text clumsy and
imprecise to read and comprehend.

The dissertation abstract reflects entirely the main components of the dissertation.
Within the framework of the presented work, it can be concluded that the author covers the
topic of the dissertation competently and thoroughly. The research is characterized by a
clear structure and logical sequence of the methods used, which shows that the doctoral
candidate is able to independently conduct scientific research, which is the most important

requirement for earning the educational and scientific degree "Doctor".

4. Identification and assessment of scientific and applied contributions in the
dissertation

The following contributions are highlighted in the dissertation abstract:

- Theoretical contribution: Further development and enhancement of research in the
field of segmentation criteria in business markets by deriving and empirically validating
happiness as a new, unobserved differentiating factor.

- Practical-methodological contribution: Adaptation and testing of the GNH

methodology for measuring happiness in the context of the maritime business.
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- Practical contribution: An index of happiness of business organizations (BGHI) is
proposed, which can be used as a means of gauging the performance of companies in a
new (holistic) way. in line with the principles of the concept of sustainable development.
Through the proposed index. companies can regularly measure their organizational
happiness, identify bottleneck areas and address them adequately.

Of the formulated contributions, the last two can be fully confirmed, and the first -
partially. Due to the lack of specification of a "differentiating factor not observed so far",
one can be left with the impression that happiness had not been considered as a
distinguishing factor to this moment, and this is not entirely correct from the point of view

of the available evidence in extant literature.

5. Publications and participation in scientific forums

The doctoral candidate declares one single-authored article and two single-authored
scientific papers published in conference proceedings (all within the domain of the
dissertation). This shows compliance with the quantitative requirements under Art. 35,
para. 1, items 1-4 of the Regulations for Promotion of Academic Staff at UE-Varna and the
minimum national requirements for awarding the educational and scientific degrec

"Doctor” within the framework of Higher Education Act in the Republic of Bulgaria.

6. Detected/not detected plagiarism in the dissertation and the abstract

The reviewer did not find any plagiarism in the dissertation. Before the final
discussion session at the department of Marketing, an additional check was performed with
an online tool - Strike Plagiarism. in which no deviations from the established norms were

discovered).

7. Critical remarks and recommendations

Along with the mentioned merits of Selvet Niyazieva's dissertation, the following
critical remarks can be made;

- Empirical research would have been more substantial and more applicable from the
viewpoint of the conclusions drawn, if a more detailed analysis of the data had been

offered.
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- Although in certain places in the dissertation different criteria for segmentation are
mentioned, at times 1t is difficult to highlight the specifics pertaining to the organizational
markets;

- Given the title of the topic, the possibilities for a wider application of happiness as a
segmentation criterion in other markets shall also be more thoroughly commented on (at
least in the final part of the work).

The mentioned critical remarks do not diminish the merits of the dissertation, and in
this sense. I recommend that the doctoral candidate shall continue to work on current

applicd business problems and focus even more on non-conceptual research projects.

8. Questions for the doctoral candidate

In order for the results of the research to find wider application in future studies and
in practice, 1 pose the following two questions:

1) From the point of view of organizational marketing, what would be the
considerations that the author will comment on regarding the application of happiness as a
psychographic criterion in other B2B markets in Bulgaria?

2) Which priorities for the development of the happiness index should be derived
when segmenting business customers, given the dynamics of many markets related to the

digitalization of multiple business processes?

9. Conclusion

The peer-reviewed dissertation is a completed monographic study on a
contemporary and significant issue related to organizational happiness as a
segmentation criterion in B2B markets. The findings related to the dissertation work
of Selvet Raif Niyazieva demonstrate the fulfillment of the requirements of the Act on
Development of the Academic Staff in the Republic of Bulgaria. This gives me the
reason to provide a positive assessment of the presented work and to recommend to
the respected scientific jury to award the educational and scientific degree "Doctor"

in the doctoral program "Marketing" to Selvet Raif Niyazieva.

| JanmyeHa HPOPMBLUMA CBINACcHO
23.05.2024 Signature; 33/14 v pernament (EC) 2016/ 679

Varna, Bulgaria (Assoc. Pror V., Zhéchev)
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REVIEW

of disseoation work
for the award of edueational and scivmtific degree "Doctor” in the doctoral program "Marketing”

of the University of Hoonomics — Varma

Aurhor of the disscriation SELVET RAIF NIVAZIEY A

Disserarion Tide:  HAPFINESS A% A SEGMENTATION CRITERION I% BUsINEss MARKETS

Reviewer:  Prof D Todor Bogsee Krastevicl

The review was prepared on the basis of Chnder No, RD-06-62 of 30 April 2024 of the Viee-Recror of the University of Foonsmics

Varos, in accordance with Am. 3 of the Regularions for its implementron, A, 36, par. ﬁqfﬂm Repulations for the Development
of Academic Satf ar the Universiey of Eoonomics - Vama and e decision of the Fu:uqu Ununcll of the Facolty of Management
(Minuecs Moo 12 of 29 Apqdl 2024, RG]

This review is based on the submitred package of documents, including the dissertation, the ahsiract with a reference

tw the ductoral student's contributions, 2 refercnce o rhe fulfillment of the minimum patonal requirements for the

disseration, copics of the authud's publications an the tupic of the dissertation, 15 well 2s her ercative curricalum wita,

I do not know the dissertant in a personal capacity and we have no jint scientifi¢ publications,

INFORMATION AROUT THE INSSERTANT

Selver Raif Nivazieva is 2 PhID student in Marketing a1 the University of Economics - Vamna from February
20217 to February 2020, Prior v that, in 2006, she vhrained successively a Bachelor's degrec in Markenng
anal in 2016 2 Master’s degree in Sales Mamagement and Merchandising a1 the same wniversity, Fram 2000 1o
2019, she worked 15 a tra ns.i.atar, achniniztrator amd gocounont in companics in the manufacuring, toursm,
ransport sectors. Berween 2020 and 2022, aficr « competition, she held the posidon of full. Gme assistant
professor in the Depanment of Markeung ai the Universite of Economies - Varna, A fier thar, and evwrrentdy,
she works as a visiting assistant professorin various marketing disciplines and at the same rime as an organzer
of the International Cooperation Deparoment, respinsible for ourgning studens mobilicg. She speaks English,
Turkish and CGerman, He has intcrnarional cxperionee 43 a locturer at the cconcmic universitics of Bucharest

(Romania) and Bratislava (Slovakia).

SUMMARY AND OUTLINE OF THE THESIS

The dissertaton submitmed for pesr review has 2 ronal lemyrh of 279 pages, of which 223 pages are an absract
and 13 appendices aocupying the remaining 56 pages. The thesis consises of an introduction, three chapeers,
a conclusion and 4 list of references wsed. The author refers to 431 literature sources, of which the majority
are in English, but also in Tuckish, Portagaese and Bulgarian. The literature sources are rraceable and cited

acconding 1o APA sivle.

I find oo improper use of other people’s ideas and/or texes withour appropoate reference to the source

acearding oo accepied srandards.
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The disseniam has also submited three independent scientfic publications related o the dissenation - one
article in a peer-reviewed scienfic jouarnal and rve papers trom participation in scientific conferences, Thus
she fultils the minimum nagonal requireoaents for the award of the PhDY degree, aceneding to Article 26 of
the Act on the Development of Academic Seaff ac the University of Feonomics - Vama and Article 34,
paragraphs 2 and 3 of the Reguluions for the Development of Academic Staff at the University of Econamics

- Varna.

The amached absrracr correcely and complerely summarizes the content of the thesis, In peneral, the sole of
cxpasition and the vocabulare used i the usc of conceprual and remminological apparans correspond o the

cstablished scicnofic soele in the seiontific fickl.

On THE INSSERTATION CONTENT
L RELEVANCE OF THE RESEARCH PROBLEM

In the B2B marketing domain, the use of psychographic attrbutes as a basis for sepmentation analysis i
abways more of 2 onnoeptual problem, with limised evidential value and highly debamble pracrical application,
Drespine the anractiveness of the hypothesis that taking into aceount the psychographic profiles of eorporate
custmer purchase decision makers could prowvide stratepic competitive advantapge, the empirical evidence in
this area is too scarce and o conrroversial, This applies with even grearer force to the use of complex
personal pspchalogieal constructs, such as subjective porceptions of happincss, well-being, satisfaction,
lewyalty, and others. Since happincss is an individual cmotional seaee thar is not stable over Gme, COnsructing
ameasurable construct of "collective happiness™ ar the irl.'cl of a busingss arganization is a very sefious, even
wiopian-leaning empincal challenge. In this sv._;.ns::! the very choice of pesearch wopic 1s both pretentious and
highly nsky for empirical soudy.

32, ADEQUACY OF THE RESEARCH OBIECT, SUBIECT AND RESEARCH AIMS

The study focuses on invesugating the disciminant abilie of the consmuct "organizational happiness”
{considered ax an intepral variable ar the business oanizaton level} on orgnizadonal buying behavior
{subject of the stucy) and hence, as 4 possible segmemation criterion (thesis of the stedy) in a specific
induserial marker {objeet of the stady) — see p. 10, The zuchor's regest to investgare causality beoveen an
index of erganizational happincss and staft satisfaction, organizational elimaic, positive amtitudes (owards the
use of eco-products;/services and responsible and susiainable consumprion (pp. 13-14) also ereeps in. We
also find 4 three-part rescarch question, defined, however, only on p. 39 of chapter one, and stating {op. cit.;
"...how increasing nnmnizatonal happiness can enhanee quality of ife, improve finn performance and pursue
sustainabilicy goals. This queston, besides being cunious, is also relevant, bur seems to remain higrhly

unanswered in the subscquent exposition,

3.3. A CRITICAL REVIEW OF THE RESEARCH APPROACH AND TOOLS USED

A typical first step for any dissertation is 10 define the concepts and to search for the pnoseningical roors of
the theoretical concepts on which o build the empirical analysis. This is taken into aceount by the author,

who provides a2 comprehensive review of (1) the theorerical foundatons of the concept of marker
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seppnentation, including a sysiematization of criteria and models for semmenting business markets {pp. 15-
25), (2} defines the theoretical aspecrs of the socially conditoned persomal construer "happiness™ and s
congideration as a sogpmentation eriterion at the aggregare level, in the conrext of psychographic scgmentation
industeial markets (pp. 37-93) and {3} arempts to link the sustainabilin: of organizatona buving behaviar wo
the apgregate (assessed at the company level) emotional feeling of happiness, ic., happiness in the

ofganizaton as a behavinral determinant of the enterprise (pp. 7-740.

This threefold approach o building the theorerical Foundarion of a digsertation study is not withour reason.
In o vicw, however, happincss, as an objocr of abstract or cmpinical analysis, can be grounded in the theane
of social construcrivism concernced with cxplaining the way we make scnse of things. This theory suggeses
that humans, as rational subjocts, “construct” mental representatons wsing some absiract (not dircetly
measurable) aggregate conceprs as building bldcks, Sncial constructionist theory views human "happiness™ as
a socially determined personal conseruct, comparable g coneepts such as "beanty,” “"hvaly,” or Tustce.”
Commam rezsoning alony these lines is that happiness depends on shated concepions of life and that these
vollective conceptons shape individual c".'ﬂ.lunn..q ms. Almwst all efforts o empirically observe and evahuare the
construct of “happiness™ :'-l:lr; from thi*..-' a.ssumpLiun. Unformunately, we find no litcrature synopsis in dhis

direetion, and the development woub] benefit from it

A certain sense of incompleiencss is lefi by the extensive lteranire review of the concept oof orranizational
happiness, which conchides wich the observation chat ™. the term confinues 0 be vaguely defined...(p. 430,
Later, on p. 47, it is agnin argued thar " _happiness. s s concept for which there is no sandardized
upcrationalized definition and eriteria,” (end quote). Since dhe auther has not provided her own and/or
accepted as valid someone else’s definttion, hence, we immediately ask the question - when a phenomenan,

concept amd personal congtruct cannot be clearly defined, is it worth the effon 10 measure itF

Anwng the suppurting puints mentioned above, it s interesting o review selected methods, scales and indices
for measuring happiness in an ongnizational contex (pp. 44-55) and the 48 happiness measures derved
{Appendiv 13 We rake same of these with 2 degroe of scopticism, sinee in this case the author seoms to
selecrively idenify in places methodologics for measuring economic wiell-being, quality of Tife, satisfaction or

well-being, with those for measuring the psvchological and social persanal construct of "happiness”.

W'e note dhar various models explaining the consumer behavior of bosiness organizatons, as well as che
factors thar hypeahetically derermine this behavior {including orranizational, group, and individual factors),
have Leen extensively and thersughly reviewed, Such generalizations are undnubreldl interestng and useful,
bust they are presented at a conceptual level, withour operativnalizaton, and their relation 1o the empirical

part of the study 15 0ot traceable,

W comsider the detailed sineational analpsis oof the state of masitine transpoct in Bulgmra and the factors
determining i 10 be superfluous, A counter-argument amings such a finding could be the defined object of
the snudy {"... organisational happincss in companics in the maritime busingss." {1 100, but 17 pages of
detailed industey overview shifts the reader's focus away from the subject of the study - the role and impact
of organisational happiness on the conswmer behaviour of husiness ofgarisations in this industry, and the

benefits oof measuring the causal relationship berween saff ‘happiness' and company performance. The
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theneetical hypatheses for this cusal relationship are discussed at lenggh in Section 2 of Chapier 2 of this
disserration. Alsu there, (1) a synopsis of onggnizatonal messures of happiness by domain is derived (see
Table 18, p. 110}, (2) the possibilitics of operationalizing this construct thenugh inguiry (sec. 2.3 ), and
eonceptual and operational models are proposed o investigate the phenomenon of interest. These

gencealizations can be counted as a separae contribution.

Enllowing the set methodologieal framework, the suthor designed and conducted an empincal study. The
tarer is documented in detail, following the wsual pmcrjn:s. for this kind of research, defining a set of eighr
working hvpotheses (Lig. 21, po 122), larer subjected to stanstical cesting (pp. 192-193, and developing
diffgrent seales to measure and assess the laent construct of “organizational happiness” (Table 21, . 128).

The survey method was used o collect dara.

The constructed seales were statistically resied for mtemal consistency reliability {p. 138} It is documented
thar the scales have been subjocted to validity resting (Section 1.4.2, p- 158). The meviewer is left with the
imprission that this was done vsing muliple lincar regression analvsis, Dhring the defence, it is nocessary to
clarify what is meant by the so ealled "derived method™ (p, 158), and in particular, which variable was used

a5 the dependent varisble, as results of sogression analysis are not reported.

The methodology sdopted o agpregaie and assess the overall happiness scores of 3 pardeular company,
employecs and onganizanonal conditons {the se-called BGHI, EHI and OCH) is in oor view oo naive, does
not allow for the assessrent of saristical validiny (and hence, generalizabilicy) and lirgely remains in the
author’s "black box". Tn our epinion, it requires moee detafled carification and vafidadon {1 recoanmend that

this be done during the defense).

The author also uses an indes-basel methodology for sustainable consumprion analysis {p. 153), This has a
certain sationale. However, this index has not subsequently been used for any mupe comples analysis,

Secrion 3.3 (p. 184, Table 32) provides the motives for purchasing an ooo, tangeted produce or service from
the business organization, as well as stated behavior regarding cco product purchases (Table 33, p. 187), This
was apparently undertaken in onder o west whether these motives influenced the overall happiness scores of
the observed firms (BGHI, vsinge a seoes o simple regressions (Table 35, p 1907, T find this appreach naive
and methodologically yuestinnable. Morenver, the correlaton matrix (Table 36, p. 191} shows a very steong
and smnsneally significanr correlation berween some of the predicrors. Mease comment on chis durinyr the

defenes,

O p. 156, it is argued that the surveyed firms can be grouped inte two sepments, the happy onrnizaton
segment and the very happy unmnization scanent. On p. 199 (Table 39) even these twi identified SEEnenes
are paofiled. Flowever, this statement Thangs” as it is not staed what clustering methed was used (if any, or
whether it 15 a mamer of suljecdve groupingt, On p 192 it is also claimed char, based on the ealoulsred
happiness indices, companics can b grouped into scpmenis with clearly identifiable persistent behaviour,
Where are the sesults of this grouping? Morcover, the very topic of the dissertation is “happiness as a
segmentanon crtenion”, and rhis fills the reader with the cxpectation of finding results of 3 segmentadon

analysis in which the discriminative ability of the chtesion “onganizatinanl happiness” in identfiing hidden
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Iv.

latent groups {clusters) of finns in the olsorved indusry is tested, We do non find this even sted as a

guticleline for furure research Please comment on this finding during the defnse,

34, PERFORMANCE EVALUATION AND QUESTIONS FOR DISCUSSION

The theoretical part of this disseration is performed at 3 proper scientific level, with the necessary degree of
precision, correainess and thoroughness. The empirical validation of some of the research questions ruised is
in places debatble and/or insufficiently thorough, There are "white® spets and areas left in the authaor's
“Black" box thar should have been illeminaned during the defense. In this regacd, 1 tike the liberty o pre-

define the following qucstions, which | ask the dissertation adviser to sddress during the defense:

Question [1]; Oine of the key important requirements in the selection of segmentation criteda is
sustainabilicy. Thes requireinent seems to be deliberately omitted in the statement in Figure & (p.
33}, but is mentioned in the wexr. It directly corresponds o the properties of reliability, validity and
generalizabiliny of any empinical stidy. In this sense, can indices of happiness (wherher
organizational/collective} or persanal) be assumed to fulfill this requirement? Recall that happincss

is an indivicual emodonal seaue that is oot stable over dme?

Cmestion [2]; The methadologe used to analyze the primary dara and estimate the so called Total Happiness
Seore of a firm (MGHT) uses conceprs such as “sofficiency threshold”, "weighrng”, referring o
methodology used by other aythors (p. 151). The reviewer i lefe with the impression thar these
"theeshalds” and "weights” arc subjoctively deteomined by the author. During the defense, please
confimm ar seject this fnding, explaining and demonstrating in deil the prcess of peneralizagon
and evaluation. 1 eonsider clarification of this sue to be critical, as all subsequent conclusions are

based on the inferred overall happiness ratings of business urpganizadons.

SCIENTIFIC CONTRIBUTIONS

The author claims sciennfic contbudnns in theoretcal, methedologmical and practical aspects. Guided by
whar | have read in this dissertation, T believe thar the main and significant scientific contiburion is relared
to the presented synopsis of happiness mcasures in onganizational aspett by domaing and the possibilides of
operationalizing the multidimensional personal conseer “happincss". This allvws me o agree with the daims
of theoretical and pardy methodulopical contribagions. | lowever, the results of the stedy do not convinee me
of a sulstantial practical contribunon. at least duc 1o the unsmble nature of the observed batent cosstruct and

the limited poesibility of reneralisimg the empirical results both over dme and 1o wther domains,

OVERALL ASSESSMENT AND CONCLUSION

1 funel that the reviewed work has the characteristios ef a thesis and is defensible. There are sigms of a thorough
theoretical analysis and further develupment and application of marketing, despite sume controversial
moments in the sclection and use of rescarch tools, 1 consider thar the scicnrific "product” produced meets

the requirements of the RRIDA and s implementing regulations and 1 appreeiate the positive scienafic results
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achicved =0 far, This would pive weounds o recommiend 1o the esteemed scientdfic jury o award the

educativnal and scientific degree *Docear” in the scientific specialty "Marketing” v SELVET RAIF NIAZIEVA

anul | wish her a successiul academic earped

3anMueHa UHAOPMELIWA ChINECHO F'JI:ITGDQH
Beviever: 33710 v pernament (EC) 2016/ 679

May 31, 2024

Svishiowv

itﬁ:l1954

Prosf. De. Todor B, Krastevich
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