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I.ANNOTATION

This Business English module is designed to respond to the students’ needs to progress in their
Business studies. The course introduces some main areas of Business English and improves students’
overall linguistic fluency. Students build up confidence and develop their reading, writing, listening and
speaking skills by a variety of practical tasks which include: reading and discussing authentic articles on
a wide range of business topics; learning essential business vocabulary; expressing opinions on different
business issues; listening to authentic interviews or lectures and developing note-taking skills; developing
strategies for telephoning, networking; having the opportunity to understand how business works in
different cultures, etc.

ILTHEMATIC CONTENT

No. TITLE OF UNIT AND SUBTOPICS NUMBER OF HOURS
I S L.E
1. Market research 6
1.1 | Types of market research. 2
1.2 | Terms in market research. 2
1.3 | How market research affects brands. 2
2. Management 6
2.1 | Manager or mentor. 2
2.2 | How can bosses help develop staff. 2
2.3 | Giving back. 2
3. Challenges 6
3.1 | Environmental challenges. 2
3.2 | Climate change. 2
3.3 | Sustainable solutions. 2
4. Global mobility 6
4.1 | Secondments abroad. 2
4.2 | Experiences of secondments and relocations. 2
4.3 | Relocating to a new country. 2
5. Alliances 6
5.1 | Strategic alliances. 2
5.2 | Mergers and acquisitions. 2
5.3 | Choosing a partner. 2
|
Total: | 30




II1. FORMS OF CONTROL.:

No ex_tracu
' TYPE AND FORM OF CONTROL No. rricular
, h.
1. Ongoing assessment
1.1. |Test 1 10
1.2. |Presentation 1 10
1.3. | Softwear projects 2 20
Total for ongoing assessment: 4 40
2. End-of-term control
2.1. | End-of-term exam 1 20
Total for end-of-term control: 1 20
Total for all forms of control: 6 60
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