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            2 
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І. ANNOTATION 

 
The purpose of this course is to introduce students to basic concepts, terminology and content 

related to various aspects of global business and enhance their Business English communication compe-

tence. It contributes to the formation of academics skills, as well as integrated communication and busi-

ness skills. The suggested classroom activities require a creative approach and a critical assessment of 

various current global issues.  

The interactive forms of control (presentations, case studies, simulators, discussions, projects) 

aim at developing a deeper understanding of the challenges of global business and further development 

of critical thinking, practical experience, business and communication skills. 

 

II. T H E M A T I C  C O N T E N T  

 

No. 
по 

ред 
TITLE OF UNIT AND SUBTOPICS NUMBER OF HOURS 

  L S L.E. 

    

1. Market Research  6  

1.1 Types of Market Research.   2  

1.2 Terms in Market Research.  2  

1.3 How Market Research affects brands.  2  

    

2. Give and Take  6  

2.1 How can bosses help develop staff.  2  

2.2 Giving back.  2  

2.3 An ideal mentor.  2  

    

3. Money Matters  6  

3.1 A mobile money service  2  

3.2 Personal banking.   2  

3.3 Banking preferences survey.  2  

    

4. Challenges  6  

4.1 Climate change.  2  

4.2 Collocations. The environment.   2  

4.3 Sustainable solutions.  2  

    

5. Global Mobility  6  

5.1 Experiences abroad.  2  

5.2 Relocation and secondment.  2  

5.3 Relocating to a new country.  2  

 Total:  30  
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ІІІ.  FORMS OF CONTROL: 

  

No. 

by 

row 
TYPE AND FORM OF CONTROL №   

extra-

curricu-

lar, h. 

 

1. Midterm control 1 10 

1.1.  2 20 

1.2.  2 20 

1.4.    

Total midterm control: 5 50 

2. Final term control   

2.1. Examination (test) 1 10 

 Total final term control: 1 10 

 Total for all types of control: 6 60 
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