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I. AHOTAIIUA

Kypcem no 06wy uxoHomuvecku aHenuiicku e3ux uma 3a yei 0a 3ano3Hae cmyoeHmume ¢ OCHOGHU
NOHAMUSL HA UKOHOMUKAMA, MAKA Ye me 0d YC8osim OA3UCHU 3HAHUSL, KOUMO 0A8AM 6b3MONICHOCH 30 NONI38AHE
HA QH2IUUCKU e3UK 8 eXCeOHeGUEMO U 30 AKAOeMUYHU Yeau. YueOHomo cvOwvpicanue ce 0a3upa Ha pasiuiHu
Memoounecku npunyunu. Ilpednosicenu ca pazHooOpasHu mexcmose, KOUmo CbObPICAM OCHOBHU €3UKO8U
cpeocmea, Heobxo0uMu Ha HaYuHaewume UKOHOMUCTMU.

Kypcem pazsusa muocoezuxoeama KOMREMEHMHOCM HA CIMYyOeHmume 4pe3 SHUMAMeIHo nooobpanu
OetiHoCmuy Kamo. pasHooOpasHU YIPAJICHEHUsl 34 YemeHe U CAYUulaHe, pazeumue HA KOMYHUKAMUGHUmMe u
akademuyHume ymMeHus, 0COOeHO mesu 3a aKMUsHO 0OWY8aHe Upe3 2080PHA U NUCMeHA pey. Bcuuxko mosa
PA3UUps6a 3HAYUMENHO CREeYUAIUIUPAHUS PEHHUK HA CMYyOeHmume-0aKaiaspu u u3zepaxcoa cmabuina
OCHO8a 3a OvOewo pazgumue 8 U3bparnama om msax ooaacm.

Ilo epeme na kypca cmydenmume wje OUCKYMUPAm pasiuyHu npoonemu, we yuacmeam 6 Kazycu u
ponesu uepu, unmepgioma, we npassim npezenmayuu. Obyuaemume we no0oopsm obwume Cu e3uKo8U YMeHUs
Kamo yceosim napagpaszupane Ha uHGopmMayus, RUCane Ha pe3romMema, 00CvLICOane Ha PpasHOOOPA3HU U YeCmo
cpewany memu, CbCmaesaHe Ha mekcm no epaguxa / ouazpama.

Il. TEMATHYHO CbAbP/KAHUE

No.

Ilo HAUMEHOBAHME HA TEMUTE U IIOATEMUTE
pea

1. Market Research

1.1 Types of Market Research.

1.2 Terms in Market Research.

13 How Market Research affects brands.
2. Give and Take

2.1 How can bosses help develop staff.
2.2 Giving back.

2.3 An ideal mentor.

3. Money Matters

3.1 A mobile money service

3.2 Personal banking.

3.3 Banking preferences survey.

4. Challenges

4.1 Climate change.

4.2 Collocations. The environment.
4.3 Sustainable solutions.

5. Global Mobility

51 Experiences abroad.

5.2 Relocation and secondment.

5.3 Relocating to a new country.
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III. METOJI HA HOAT'OTOBKA U NPOBEXKJIAHE HA OBYUYEHHUE!
Ocnognume HANPAGLEHUSA HA OUCYUNTUHAMA CA MEHUONCMBHIM U mapkemune. Cneyuguunu 3Hanus u ymeHus.
nO OMHOWEHUEe HA CNeYUATUSUPAHUSL UKOHOMUHECKU QH2TULICKU e3UK Ce OCUSYPABANM Upe3:
« OPUSUHATIHO AH2TI0E3UUHO YHebHO nocobue;
« OPUSUHATIHU MEKCMO8e OM OpYeU NONYJAPHU U HAYYHU UZOAHUSL,
- NOOX00SUU YNPANCHEHUSL, CIUMYIUPAUU KDeAmUeHOCMma Ha ooyuaemume.
- yemene ¢ pazbupare Ha OONBIHUMENHU MEKCMO8e, PAZUUPASAWU 06emMa HaA CReyupuUUHama JeKCuxkda no
daderna mema.
Kmiowosume memu 6 Oucyuniunama ca c8bp3aHu ¢ 006WaAmMa UKOHOMUYECKA HACOYEHOCH HA

obyuenuemo ¢ Y-Bapua.
IV. POPMH HA KOHTPOJI

m’)\l;éu BUJI 1 ®OPMA HA KOHTPOJIA? Bbpoii | UA3 u.
1. CemecTpHAaJIHO OLICHSIBaHe
1.1. |Tecr 2 30
1.2. |IlpesenTanus (MHHU IPE3EHTAIINN) 2 20
1.3. |IlmcmeHo 3aganne 2 20
1.4 ITucmen npeBo 1 14

Q01110 32 cCeMeCTPHAJIHOTO OlleHsIBAHE: 7 84
2. CecHiiHO OLI€HAIBAHE
2.1. | Tekyma oreHka

Q01110 32 ceCMIIHOTO OlIeHSIBAHE:
Q0110 32 BcMuKH GOpMHU HA KOHTPOJI: 7 84

V. JUTEPATYPA

SAABJKUTEJHA JIMTEPATYPA:
1. EnextpoHHH yuebHM MaTepuanu 1o mucuummmnata ,UYXKJ E3UK — AHTJIMMCKU,
KauyeHH B IaT¢opMarta 3a eJIEKTPOHHO U IMCTaHIIMOHHO oO0ydyeHue Ha 1Y — BapHa.
2. International Express Intermediate Student's Book Pack, Rachel Appleby, Angela
Buckingham, Keith Harding, Oxford University Press, 2014

JOITBJIHUTEJIHA JINTEPATYPA:
1. Asparuhova, ., Yohanova, S., A short course in Business English for Students of Economics,
Publishing house Science and economics, Varna, 2014
2. Dubicka, I. et al., Business Partner, Coursebook with digital resources, B2, Pearson, 2019
3. O’Keeffe, M. et al., Business Partner, Coursebook with digital resources, A2, Pearson, 2019
4. Richardson, K. et al., The Business, Macmillan, 2016

! MeronuTe 3a MOATOTOBKA M MPOBEXKIAHE HA OOYUEHHE CE MPENCTABAT B ChOTBETCTBHE C YTBBpAeHATa MHCTpyKIHS 3a
paspaboTBaHe Ha ydyeOHa mporpama 3a IUCLHUIUIMHA B JMCTaHIMOHHa (opma Ha oOydeHue Ha VKoHOMHUYECKH
yHHBepcuTeT — BapHa.
2 TIpu AMCLMIUIMHM, KOMTO 3aBBpIIBAT C TEKYIIA OlEHKA Ce MOMbIBa caMo T. 1 CeMeCTpHanHO OleHsBaHe, ChITIACHO
.21 , all. 20t HpaBI/IHHI/IKa 3a OLICHABAHC HAa 3HAHWATA, YMCHHUATA U KOMIICTCHTHOCTUTC HA CTYACHTUTEC B HNxonomuueckn
yHUBEpcUTET — BapHa.

12.00.06 PR Pesusus 03/17.06.20212
Cmp. 30om 3



