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І. ANNOTATION 
 

The course "Research methods in international business" aims to acquaint students with the 

methods of conducting qualitative and quantitative research and their specifics. It provides knowledge 

about the stages of the research process and the advantages and disadvantages of different research 

methods. As a result of the training, students will be able to freely develop and implement research projects 

to collect information and provide reasoned recommendations to support management decision-making. 

The course focuses on both data collection techniques and approaches to their analysis and 

applicability in international business. 

 

The main competencies involved in the Design Thinking course are: 

➢ Mathematical competence and competence in science, technology, engineering (3). 

➢ Digital competence (4). 

 

 

II. THEMATIC CONTENT 

 

№ TITLE OF UNIT AND SUBTOPICS NUMBER OF HOURS 

  L S L.E. 

Theme 1. RESEARCH PROCESS 4   

1.1. Functions of research in the field of international business    

1.2. The research process as part of the management decision-making 

process 
   

1.3. Stages of the research process    

Theme 2. CLASSIFICATION OF RESEARCH METHODS 3   

2.1. Comparative characteristic    

2.2. Method selection criteria    

Theme 3. QUALITATIVE RESEARCH METHODS 5   

3.1. Observation    

3.2. Interviews    

3.3. Focus groups    

3.4. Projective techniques    

Theme 4. STAGES OF THE RESEARCH PROCESS IN 

QUANTITATIVE STUDIES 
3   

4.1. The content of the stages    

4.2. The sequence of the stages    

4.3. The research cycle    

Theme 5. PRELIMINARY ANALYSIS OF THE PROBLEM AND 

DEFINING THE OBJECTIVES OF THE STUDY 
3   

5.1. Defining the research problem and situational analysis    

5.2. Defining the objectives and topics of the study    

Theme 6. FORMATION OF A RESEARCH SAMPLE 3   

6.1. Types of samples    

6.2. Representativeness of the sample    

6.3. Alternative methods    

Theme 7. QUESTIONNAIRE DEVELOPMENT 6   

7.1. Types of questions    

7.2. Measuring scales    

7.3. Construction of the questions    

Theme 8. TESTING AND DISTRIBUTION OF THE 

QUESTIONNAIRE 
3   

8.1.  Preparation of the questionnaire for testing    

8.2. Selection of a target group for conducting the test    
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8.3. Distribution of the questionnaire to the target respondents    

Theme 9. TECHNIQUES FOR INCREASING RESPONSE RATES 3   

9.1. Techniques related to questionnaire content and layout    

9.2. Techniques related to communication with respondents    

9.3. Other response rate boosting techniques     

Theme 10. DATA PREPARATION FOR ANALYSIS 3   

10.1. Preparing the data for use in statistical software    

10.2. Basic analysis of aggregated data    

Theme 11. PREPARATION OF A REPORT WITH THE RESULTS 

OF THE STUDY 
3   

11.1. Content of the report    

11.2. Technical layout and presentation of results    

11.3. Preparing a presentation of the report    

Theme 12. MODERN TRENDS IN RESEARCH METHODS IN 

INTERNATIONAL BUSINESS 
6   

12.1. Application of big data    

12.2. Use of artificial intelligence    

12.3. Trends in online surveys    

 Total: 45   

 

 

 

ІІІ.  FORMS OF CONTROL: 

  

№ TYPE AND FORM OF CONTROL Number 
extracurr

icular, 

hours 

 

1. Midterm control   

1.1. Couse project 1 30 

1.2. Case study 1 1 10 

1.3. Case study 2 1 10 

Total midterm control: 3 50 

2. Final term control   

2.1. Examination (test) 1 55 

 Total final term control: 1 55 

 Total for all types of control: 4 105 
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