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LAHOTANNWA

., AHenuticku e3ux e ouCyunIUHa, HACoO4eHa KoM pA38UBAHE U YNPANCHABAHE HA YMEHUAMA Hd
cmyoenmume om MY — Bapua 3a ycnewHo uzevpuigane Ha OU3HeC OeliHOCM HA AH2IUNCKU e3UK, KAmo
cmyoenmume pazeueam u HA02paxicoam yMeHus 3a YCHewHa OUu3Hec KOMYHUKAYUs, akadeMuyHy u npo-
Gecuonannu ymenus.

Cmyoenmume u3nonzeam y4eOHUK 3a CbOMEEMHOMO CU e3UKOB0 HUBO, CbCMABEH OM KHUNCHO
MANO U OHAAUH OUSUMATHU pecypcu ¢ bozam Habop om yuebOHU 8Udeo Mamepuanu u ayouo ¢gaiioge no
BCAKO OM meMmume, ¢ UHMEPAKMUBHU 8U0e0 OeUHOCMU, MACUBU 3d YemeHe, MACUBU 3a (YYHKYUOHAEH
e3UK, Macusu 3a NUcCaHe U Macusu 3a CAMOOYeHKA.

Obyuenuemo e UHMEPAKMUBHO, KAMO CHIYOeHmume Npe3eHmupam, y4acmeam 8 poiesu uepu,
oocvorcoam kasycu. Cned npuxiniougare Ha oOyYeHUemO HO OUCYUNIUHAMA, cmyOeHmume mpsadoea 0d
Moeam 0a yemam u 0a pazoupam dusznec cmamuu om 8odewu uzoanus kamo Economist unu Financial
Times; 0a cnedam ousnec npoepamu kamo me3u no Bloomberg TV; 0a npedcmasam 6uznec udeu apey-
MEHMUPAHO U CMPYKMYPUPAHO, 0a 00Cvbaicoam busHec memu KpUmuyHo u ungopmuparo. Cmyoenmume
uje no0oOPAM U 6b3MONCHOCHUME CU 34 YCHEWHO NPOPECUOHATHO pa3eumue.

IILTEMATHUYHO CbABPKAHUE

No.
o HAUMEHOBAHHUE HA TEMUTE U NIOATEMMUTE BPO YACOBE
pen
J Cc3 Jy

1. The Social Media 6
1.1 | Types of SNS (social networking sites) 2
1.2 | SMEs and SNSs: developing business 2
1.3 | Communication challenges today 2
2. Resources 6
2.1 | Important resources 2
2.2 | Natural resources: Farming land; rare earth elements 2
2.3 | Global measures to protect environment 2
3. Developing a career 6
3.1 | Job application procedures — new trends 2
3.2 | Working in international and virtual teams 2
3.3 | SMART objectives in recruitment 2
4. Unique selling points 6
4.1 | Social media marketing (SMM) 2
4.2 | Types of advertisements, commercials 2
4.3 | Multisensory advertising / branding / marketing 2
5. Funding & Investment & Budgeting 6
5.1 | Raising start-up capital; Crowdfunding 2
5.2 | Budgeting 2
5.3 | Business communication in virtual teams 2

Total: 30




I1I1. @OPMH HA KOHTPOJI:

No.

o pen BUJI U ®OPMA HA KOHTPOJIA Bpoit | UA3 u.
1. CemecTpuaJjeH (TEKYHI) KOHTPOJI
1.1. |Ilpesentanus 1 10
1.2. |Ilucmeno 3amanue 2 20
1.3 |Tecr 2 20
Q0110 32 ceMecTpUAJIEH KOHTPOJI: B 50
2. CecueH (KpaeH) KOHTPOJI
2.1. |M3nut (Tecr) 1 10
Q0110 32 cecHeH KOHTPOJI: 1 10
0610 32 Bcuukn (opMH HA KOHTPOJI: 6 60

IV. JUTEPATYPA

BABJIKUTEJIHA (OCHOBHA) IUTEPATYPA:
1. Dubicka, I. et al., Business Partner, Coursebook with Digital Resources, B2+, Pearson,

2019

2. Dubicka, I. et al., Business Partner, Coursebook with Digital Resources, C1, Pearson,

2020

NPENNOPBYUTEJIHA (IOIIBJHUTEJIHA) IUTEPATYPA:

VYebaunorpadpus

1.

Prominence Interactive E-book (2020)
Prominence Project: https://www.prominenceproject.eu/index.php/prominence-

interactive/study-guide/study-module/e-book/

2.
3.
4.

The Economist WWwWWw.economist.com
The Financial Times: www.ft.com

The New York Times, the business pages www.nytimes.com
Learning Business English with the BBC:

http://www.bbc.co.uk/worldservice/learningenglish/business/

Learning Business English with the BBC and the Open University:
http://www.open.edu/openlearn/money-management

Learning Business English with British Council:
https://learnenglish.britishcouncil.org/business-english

The National Public Radio www.npr.org
Bloomberg TV www.bloomberg.com
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