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LAHOTANNWA

Ieama na xypca e 0a 3anozuae cmyoeHmume ¢ OCHOGHU NOHAMUSL, MEPMUHONO2US U NPODIeMa-
MUKA, C6bP3AHA C PA3TUYHU ACREKMU HA 2100ATHUSL OU3HeC, KAKMo U 0a HA02paou YMeHUAMa um 3a Ko-
MYHUKQYUST HA AHSTUTICKU e3uK 6 busHec cpeda. [ucyuniunama 0onpuHacs 3a oopmupanemo Ha axaoe-
MUYHU YMEHUS, Haped ¢ UHMespupanu KOMyHuxamueHu u Ousnec ymenus. Ilpednaca ce pasnuunu no
Gopma u cvowvpIIcanue 3a0ayu, KOUmo UUCKEAm MEOPYecKUu NoOX00 U KPUMUYHA OYEeHKAd HA Pa3enedic-
oanume npobiemu.

Pasnoobpaznume unmepaxkmusnu popmu na oOyuenue (npezenmayuu, CUMYIAYUOHHU UPU, OUC-
Kycuu, npoexmu) yeisam no-3a0bibo4eHo 081a05A6aHe HA YueOHUsE Mamepual U pa3eueane Ha YMeHus: 3d
KPUMUYHO MUCIEHe Yy cmyO0enmume, Hapeo ¢ RPAKMuYecky Onum u OusHec u KOMYHUKAMUGHU YMEHUSL.

IN.TEMATUYHO CBbABPKAHHUE

No.
o HAUMEHOBAHHUE HA TEMUTE U NIOATEMMUTE BPOI YACOBE
pea
J Cc3 Jy

1. Market Research 6
1.1 | Types of Market Research. 2
1.2 | Terms in Market Research. 2
1.3 | How Market Research affects brands. 2
2. Give and Take 6
2.1 | How can bosses help develop staff. 2
2.2 | Giving back. 2
2.3 | An ideal mentor. 2
3. Money Matters 6
3.1 | A mobile money service 2
3.2 | Personal banking. 2
3.3 | Banking preferences survey. 2
4. Challenges 6
4.1 | Climate change. 2
4.2 | Collocations. The environment. 2
4.3 | Sustainable solutions. 2
5. Global Mobility 6
5.1 | Experiences abroad. 2
5.2 | Relocation and secondment. 2
5.3 | Relocating to a new country. 2

O6mo: 30




I1I1. @OPMH HA KOHTPOJI:

No.

o pen BUJI U ®OPMA HA KOHTPOJIA Bpoit | UA3 u.
1. CemecTpuaJjeH (TEKYHI) KOHTPOJI 1 10
1.1. |Ilpesentanus 2 20
1.2. |Ilucmeno 3amanue 2 20
1.3. | Tecr (c pa3nuuHU OTBOPEHHU U 3aTBOPEHHU BHIIPOCH)
Q0110 32 ceMecTpUAJIEH KOHTPOJI: B 50
2. CecueH (KpaeH) KOHTPOJI
2.1. |M3nut (Tecr) 1 10
Q0110 32 cecHeH KOHTPOJI: 1 10
0610 32 Bcuukn (opMH HA KOHTPOJI: 6 60

IV. JUTEPATYPA

BABJIKUTEJIHA (OCHOBHA) IUTEPATYPA:

1. Dubicka, I. et al., Business Partner, Coursebook with Digital Resources, B2+, Pearson, 2019

2. Shtereva, S., Yohanova, S., Business essentials, Publishing house Science and economics,
Varna, 2020

NPENOPBUYUTEJHA (AOIMNbJIHUTEJHA) IUTEPATYPA:

3. Asparuhova, I., Yohanova, S., A short course in Business English for Students of Economics,
Science and economics, Varna, 2014
4. O’Keeffe, M. et al., Business Partner, Coursebook with Digital Resources, B1, Pearson, 2018

o

Richardson, K. et al., The Business, Macmillan, 2016

6. Shtereva, S., Asparuhova, I. & Yohanova, S., English for Microeconomics and Macroeco-
nomics, Science and economics, Varna, 2016
7. Smith, A., Best Commercial Practice, Eli S.R.L., 2014 (Ch 7. Globalisation)



