NKOHOMUYECKHN YHUBEPCHUTET - BAPHA

AEINAPTAMEHT ,E3UKOBO OBYYEHHE?”
KATEAPA ,3ANTAJJTHOEBPOIIEMCKH E3ULA“

YTBBPKIABAM:
PexTop:
(Mpod. a-p I Uaues)

YYEBHA NINPOI'PAMA

MO JUCLUILUITAHATA: “CIIEIUAJIM3UPAH UYKJ E3UK - AHTJIMACKN”;
3A CHEL: MUO; OKC ,,0akajaBbp*

KYPC HA OBYYEHME: 3; CEMECTBP: 5;

OBIIA CTYJEHTCKA 3AETOCT: 180 u.; B T.4. ayguTopHa 60 4.

KPEJUTH: 6

PA3SINPEJAEJEHUE HA CTYJAEHTCKATA 3AETOCT CBI'JIACHO YYEBHUWSA IIJIAH

CEJJMHYHA
B Hﬂ VUYEBHN 3AHATHA OBIO(uacose) HATOBAPEHOCT
(uacose)
AYJIUTOPHA 3AETOCT:
T. Y.
e JIEKIINU 0 0
e VYIIPAXXHEHMS (cemunapnu 3aHsTHS/ 60 4

JTa00paTOPHU YIPAKHEHNU)

N3BBHAYIAUTOPHA 3AETOCT 120 -

H3rorBuiau nporpamara:

(ct. mp. Inana MurteBa)

PBKOBOIUTEN KATEAPA: cuvvvrereiniineinrcnienrinieneincencnnen
»3anagHoeBPONeiCKH e3HIn* (cm. mp. Cons Iepesa)



LAHOTANNWA

MonynbT mo cnenuanu3upaH aHTJIMACKU e3uK — | yacT, uMa 3a 1en Ja OTroBOpU Ha
Heo0X0uMOCTTa Ha oOydyaeMuTe Ja MPOoIbJDKABaT Jla ce pa3BUBAT B 00JlacTTa Ha OM3HEca upe3
cpelcTBaTa Ha 4yXnaus e3uk. KypchT menu na mpoAbiikKH YChbBBPIICHCTBAHETO HA €3UKOBUTE
KOMIIETEHIIMM Ha CTYACHTUTE KAaTO MPOABIIKH BBBEXKIAHETO Ha CHEIUAIM3UPAHU MOHATUSA U
TEPMHUHOJIOTHS, CBbpP3aHU C paboTaTta M (QPYHKUHOHUPAHETO B UYXJAye3UKOBa OM3HEC cpena.
Kypcuctute pa3BuBar ymeHHsTa CHU MOCPEACTBOM MHOIr000pazue OT HHTEPAKTUBHU U
MPAKTUYECKH 3a7aud, KaTo: TUCKYCHM BbPXY OPUTHMHAIHM CTaTUU U YCBOSBaHE HA crienuduyHa
TEPMHUHOJIOTHS, y4acThe B IPETOBOPH, OM3HEC CPEIIH, POJIEBU UTPU U Ka3yCH; U3HACSHE Ha Ipe-
3€HTallMU M0 Pa3JInYHU TEMUH, Chp3aHU ¢ MEeKIyHapIHus OusHec. B kpas Ha Kypca oT oOyuae-
MUTE CE OYaKBa Jla MOTaT Jja u3pa3saBaT MHEHUE 110 PA3IMYHU OM3HEC MpoOJIeMH, a aHAIU3UPAT
U MUHTepHperupar OusHec uHEGOpMALMA; Ja MOATOTBIAT MPE3CHTAIMM CaMOCTOSITENIHO U B
KOJIEKTHB , 1a MOTaT JIa U3I0JI3BaT aHIJIMICKHU €3UK B Pa3IMUYHU OM3HEC CUTYallUH.

INLTEMATHUYHO CbABPKAHUE

No.
no HAUMEHOBAHUME HA TEMUTE N NIOJATEMHUTE BPOM YACOBE
pen

J C3 gy

1.Communication

1.1 | What makes a good communicator
1.2. | Communication in a global company
2.International marketing
2.1. | International brands
2.2. | Global marketing
3. Building relationships
3.1 | Business relationships
3.2 | Promoting customer loyalty
4.Success
4.1 | Comparing companies
4.2 | Negotiating
5.Job satisfaction
5.1 | Motivation at work
5.2 | Handling difficult situations
6.Risk
6.1 | Everyday risk and risk in business
6.2 | Reaching agreement
Mid-term test

7. e-Commerce
7.1 | Business use of the Internet
7.2. | Internet shopping
8. Team building
8.1 | Thinking styles
8.2 | Resolving conflict
8.3 | Preparing and presenting team presentations on business topics
9. Raising finance
9.1. | Methods of raising money
9.2. | Money negotiations

10. Customer service
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10.1. | Customer complaints 3
10.1. | Customers first 3
11. Crisis management 4
11.1. | Client relationships 2
11.2. | Crisis management 2
12. Management styles 6
12.1. | International management styles 3
12.2. | Situational management styles 3
Final test 2
Oomo: 60




I1I1. @OPMH HA KOHTPOJI:

No.

o pen BUJI U ®OPMA HA KOHTPOJIA Bpoit | UA3 u.
1. CemecTpuaJjeH (TEKYHI) KOHTPOJI
1.1. |TectOBE 4 40
1.2. |mpe3eHTanus (MUHU TPE3CHTAIIVH) 2 30
1.3. |mmcmeHo 3anaHue 3 30
1.4,
O01110 32 ceMecTpHaJIeH KOHTPOJI: 9 100
2. CecueH (KpaeH) KOHTPOJI
2.1. |M3nut (Tecr) 1 20
Q0110 32 cecHeH KOHTPOJI: 1 20
Q0110 32 Bcnuku popMu HA KOHTPOJI: 10 120

IV. JUTEPATYPA

BAABJKUTEJIHA (OCHOBHA) JIUTEPATYPA:

1. Market Leader — Upper-intermediate, David Cotton, David Falvey, Simon Kent, Pearson

Longman

2. Build your business vocabulary, John Fowler LTP Business
3. Financial English, lan Mackenzie, Thomson&Heinle

4. English for Business Studies, lan Mackenzie; CUP 2001

5. Business Benchmark, Norman Whitby; CUP 2006

6. Communicating in Business, Simon Sweeney; CUP

8. Meetings in English, Bryan Stephens
9. Business Grammar Builder, Paul Emmerson

NPENNOPBYUTEJIHA (IOIIBJHUTEJIHA) IUTEPATYPA:

1.Intelligent Business, Christine Johnson, 2005

3.The Business, Level B2-C1, Karen Richardson, Marie Kavanagh and John Sydes with Paul

Emmerson, MacMillan

4. A short course in Business English for students of economics, I. Asparuhova, S. Yohanova

5. Business Highlights, S. Shtereva, M.Genova

6. English for Microeconomics and Macroeconomics, S.Shtereva, 1.Asparuhova, S.Yohanova



