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From February, 2006 — to now

1998-2006

1995-1998

Curriculum Vitae Evgeniya Tonkova

Evgeniya Tonkova

@ 2, Tsani Ginchev, Varna, 9000, Bulgaria
. (@ +359898636050

= evge@mbox.digsys.bg

O nttp://ue-varna.bg/bg/KatedraPersonalPage.aspx?pid=23006&did=8511

Sex Female | Date of birth 06/03/1968 | Nationality Bulgarian

Associate professor at the Marketing Department of the University of Economics —
Varna (Subjects: Marketing Automation, Distribution Management, Distribution
Logistics, Marketing research in logistics, Innovative Marketing, Distribution Practices
and Decisions, Advertising Campaign and Event marketing in distribution channels,
Sales promotions and Trade Logistics and Merchandising).

Activities: Teaching and scientific research.

University of Economics — Varna, 77, Kniaz Boris |, Varna, 9000, Bulgaria
http://ue-varna.bg

REA (2014, 2015) experience and CHAFEA (2017) experience as an expert in
evaluations.

Erasmus exchange with teaching experience in Slovenia, Greece, Latvia, Turkey,
Romania, Armenia, North Macedonia and other countries.

Assistant professor in Marketing, Distribution Management and Marketing Research
at the Marketing Department in the University of Economics — Varna

Activities: Teaching and scientific research.

University of Economics — Varna, 77, Kniaz Boris I, Varna, 9000, Bulgaria
http://ue-varna.bg

Part-time lecturer in Marketing, Marketing Management and Microeconomics at the
University of Economics — Varna

Activities: Teaching and scientific research.

University of Economics — Varna, 77, Kniaz Boris I, Varna, 9000, Bulgaria

http://ue-varna.bg

Business or sector Education and Research
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EDUCATION AND TRAINING

1999

From 1995 —to 1998

From 1988 —to 1992

From 1981 —to 1987

Mother tongue(s)

Other language(s)

English

Russian

Communication skills

PERSONAL SKILLS

Organisational / managerial skills

Job-related skills

Curriculum Vitae Replace with First name(s) Surname(s)
|
Ph.D. in Marketing Science with dissertation thesis Replace with EQF

“Marketing Auditing of the Firm’s Distribution System in the  (orotherleveli
Milk-processing Industry” relevant

Doctoral student in Marketing Science at the Marketing Department in

the University of Economics - Varna

Moscow Cooperative University, Moscow, Diploma in Economics and
Management of Trade and Public Catering, awarded with degree of
“Master of Science” in Economics

English Language School “Zahari Stojanov”, Sliven, Bulgaria

Bulgarian
UNDERSTANDING SPEAKING WRITING
Listening Reading Spoken interaction | Spoken production
C1 C1 C1 C1 C1
Replace with name of language certificate. Enter level if known.
C1 C1 C1 C1 C1

Replace with name of language certificate. Enter level if known.

Levels: A1/A2: Basic user - B1/B2: Independent user - C1/C2 Proficient user
Common European Framework of Reference for Languages

= Good communication skills gained through my experience as REA Expert, EC.
= Good communication skills in multinational environment gained through my experience in
Erasmus educational exchange.

Leadership skills:

= Head of Scientific project - Elaboration of local potential for social and economic
development of regions.

* PROJECT MANAGER of BG051P0001-3.1.09-0018 Building a sustainable system for
enhancing skills and career development of academic staff of the University of Economics

= Head of more than 5 scientific projects.

= Good command of providing scientific work, research and teaching.
= Good expertize in evaluation of project proposals (REA experience and CHAFEA
experience).
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Curriculum Vitae Evgeniya Tonkova
Digital competence SELF-ASSESSMENT
Informat_|0n Communication Cont(_ent Safety Prob!em
processing creation solving
Proficient user Proficient user Proficient user Proficient user Proficient user

Other skills = Work with Statistics Software
= Project evaluation experience (REA contracts in 2013, 2014 and 2015)

Driving licence B

ADDITIONAL INFORMATION

Publications u
More than 101 publications in field of Marketing, Marketing research, Food
Marketing, SMEs Marketing, Marketing of Territories, Automated Marketing

and Regional Development
https:/publications.ue-varna.bg/user/my/publications/view

. Ctatna2019apyrn nHaekcupanu nsganusTonkova, E. Distribution Capacity in the Supply

Chain Management. FAIMA Business & Management Journal, Bucharest : Niculescu Publ.
House, 7, 2019, 4, 24 - 32.

-
Hoknan2019Web of Science Q4 unu ScopusTonkova, E. Contemporary Issues in Usage -
Based Marketing. Management Perspectives in the Digital Transformation: The 9th
International Conference of Management and Industrial Engineering, November 14 - 16,
Bucharest : Niculescu Publ. House, 2019, 37 - 44.

[
Ctatna2019apyrn nHaekcupanu nsgaHnaToHkoBa, E., MNMeTtpos., ., Xpuctosa, C.
Mpobnemu B 6GanaHcMpaHOCTTa Ha NPEKUTE YyXXAEeCTPpaHHU MHBeCTMUMM B Bbnrapus.
YnpasneHue n ycton4nso passutne. Cep. Obwectso. Yoeek. Npupoga = Management
and Sustainable Development. Ser. Society. Man. Nature, Cocus : JlecoTexHnyeckm
yHuBepcuteT, 77, 2019, 4, 37 - 43.

-
Hoknan2019Web of Science Q4 nnn ScopusTonkova, E., Petrov, D., Hristova, S.
Investment in High Technologies and Its Role for Enhancing the Competitiveness of the
National Economy. New Challenges in Economic and Business Development - 2019:
Incentives for Sustainable Economic Growth : 11th International Scientific Conference,
Ogranised by the Faculty of Business, Management and Economics : Proceedings, May
16 - 18, 2019, Riga, Un, Riga : University of Latvia, 2019, 873 - 882.

[
Hoknan2019Web of Science Q4 unu ScopusTonkova, E. Application-Based Marketing -
from Reality to the Future. New Challenges of Economic and Business Development -
2019: Incentives for Sustainable Economic Growth : 11th International Scientific
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Conference : Proceedings, May 16 - 18, 2019, Riga, Univ.of Latvia, Riga : University of
Latvia, 2019, 883 - 891.

-
Hoknan2018apyrmn nugexkcupann nsgaHusitonkova, E., Petrov, D., Hristova, S. The Need
to Balance the Investments in the Territory. New Challenges of Economic and Business
Development — 2018: Productivity and Economic Growth: 10th International Scientific
Conference, Riga, Latvia, May 10-12, 2018: Abstracts of Reports, Riga: University of
Latvia, 2018, c. 187.

-
Hoknapn2019Web of Science Q4 unn ScopusTonkova, E., Petrov, D., Hristova, S.
Investment in High Technologies and Its Role for Enhancing the Competitiveness of the
National Economy. New Challenges in Economic and Business Development — 2019:
Incentives for Sustainable Economic Growth: 11th international scientific conference, Riga,
Latvia, May 16-18, 2019: Abstracts of Reports, Riga: University of Latvia, 2019, c. 166.

[

Ctatna2004 ToHkoBa, E. Bb3MOXHM KOHGIMKTX MO KaHaNUTe 3a peanu3aumns Ha CTOKM U
ycnyrn. HapogHoctonaHckm apxus, Ceuwos : Akag. usg. LUenos, lMNog. LVII, 2004, 4, c. 39 -
46.

-
Ctatna2005 ToHkoBa, E. CbTpyaHN4eCcTBO NO KaHanuTe 3a peanu3aumsi Ha CTOKU U
ycnyrn. HapogHocTonaHcku apxus, Ceuwos : Akag. usa. Lenos, MNog. LVIII, 2005, 1, c. 41
- 48.

-

10.Joknag2007Tonkova, E., Stoev, S. Blogs, Web Discussion Forums and their Business and

Consumer Implications : [uck : EnektpoHeH pecypc]. Innovation Entrepreneurship and
Competitiveness: In the Balkan and Black Sea Contries : Intern. Conf., Kavala, Greece,
2007, 8 c.

-

11.Ctatnsa2009 Tonkova, E. Distribution in conditions of crisis - an overview of changes. Les

defis du developpement durable: politiques industrielles et commerciales dans | ‘Union
Europeenne : Monografie, Bratislava : Ekonomicka Univerzita v Bratislave, 2009, 2009, c.
248 - 257.

-

12.Crtatnsa2014 Tonkova, E. A Multi-aspect View of Marketing of Locally Produced Products.

La cohésion européenne en question, Timisoara, Romanian : Universite de I'Ouest, 2014,

249 - 254,
-

13.[oknan1996 Y3yHoea, 0., ToHkoBa, E. MapkeTUHIroBbIN ayaANUTUHT KaHanoB

ToBapoaBMXKeHUA. MapKkeTUHr Ta NoricTuka B CUCTEMI MeHeKMeHTY : | MixkHapoaHa
KOH(pepeHuisq, J1bBiB: [epxaBHbin yHnBepcuteT, 1996, 258 -259.
[

14.0oknan1995 Y3yHoea, 0., ToHkoBa, E. MapkeTuHroa tpaHcopmaums: “npogax -

KOPICTHICT - €(PeKTMBHICT” - KNMtoY A0 ycniwHoro 6isHecy. OcobnmMBOCTI onepaTuBHOIO
€KOHOMIYHOro aHarnisy B CUCTeMi MapKeTUHIBOI OiATENbHOCTI NPOMMUCIIOBUX MigNPUIMCTB:
HayyHo-npaktnyecka koHpepeHuus, TepHonine: Ministerstvo ocvitu Ykrainn, UHCTUTYT
EkoHomlkun, 1995, c. 120 - 124.

-

15.0oknan2005HamaToHkoBa, E. NeHepaTopy Ha KOHONUKTY B MAapKETHUTOBUTE KaHarnw.

MapKeTuHr n cTpaTtern4yecko nnaHuvpaHe: Teopus, npakTmuka, obydeHune : MexgyHapogHa
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\,—Eg Curriculum Vitae Evgeniya Tonkova

Hay4yHa KoHgepeHuma 9 - 12 centemBpu 2004 r. c. PaBga, Codums : YHUB. 13a.
CtonaHcTBo, 2005, c. 242 - 246.
-

16.doknan2004 Tonkova, E. Conflict Zones in Marketing Channels — Management View.
Obchodne podnikanie a marketing v novom europskom hospodarskom priestore: Zbornik,
Bratislava: Ekonomichkej univerzity b Bratoslave, 2004, p. 374 - 380.

[

17.0oknan1998 ToHkoBa, E. Komnnekc oT nokasaTtenu 3a MapkeTUHIOB OAUTUHT Ha (hupmeHa
AncTpmnbyumoHHa cuctema. Hay4Ha KOHpbepeHUunsa Ha MnagmTe HayydyHU padoTHULM,
LWkopnunosuu, BapHa: YHuB. nsg. 1Y, 1998, c. 12 - 27 .

[

18. Ooknag1995 YayHoea, 0., Bacunesa, b., ToHkoBa, E. lNpoaykrosu ctpaTternun B
MapKeTUHrOBOTO NiaHupaHe. XaocbT 1 NpeamnsBukaTencrtearta Ha nnaHupaHeTo, 10 - 12
anpun 1995 r. : KO6unenHa Hay4yHa koHdepeHums, noceeTeHa Ha 40 rog. oT Cb3gaBaHETO
Ha kaT. lNMnaHnpane, Ceuwos : CA LleHoB, 1995, c. 205 - 214.

[

19.Ctatnsa2002 Tonkova, E. L'auditing mercatique du systeme distributive de I'entreprise
(problemes theorico-methodologiques). La Qualite Dans Le Systeme De Vente: Econom,
2002, 2002, p. 82 - 89.

-

20.Ctatna2000 ToHkoBa, E. BO3MOXHOCTH coBepLLIEeHCTBOBaHUS ANCTPUOYLIMOHHON CUCTEMDI
dumpmbl. HaykoBom xypHan TepHONonbLCKon akagemMmm HapoaHoro rocygapcrea, 2000, 15,
c. 69 - 75.

-

21.Ctatna1999 ToHkoBa, E. PesynTtaTu OT nscneasaHe Ha 3aBUCMMOCTTa “noTpebneHune-
nokynaTenHa cnocobHOCT” N0 BUAOBE MIIEYHU NPOAYKTU. VIKOHOMMKA 1 ynpaBneHue Ha
CENCKOTO CTONaHCTBO, MHCTUTYT no arpapHa nkoHomuka CA, 1999, 2, c. 31-36.

[

22.Ctatna1998 ToHkoea, E. MpunoxxHu acnektn Ha cpaBHUTENHUS aHanu3 npu n3bop Ha

Luenesu nasapHu cermeHTu. MikoHomumka, 1998, 12, c. 26 - 29.
[

23.[oknan1996 ToHkoBa, E. Bb3aMoXXHOCTU 1 npobniemun 3a OCbLLECTBSABAHE HA MAapPKETUHIOB
OaNTWHT B BuseHeca Ha hupmuTte. PonaTta u MACTOTO Ha MKOHOMUYECKUTE MEXAHMU3MU B
yCrnoBusiTa Ha Npexod KbM nasapHa UkoHoMuka : COOpHMK JOKaam OT HayyHa
KOH(pepeHLUMs Ha MnagnTe HayydHu paboTHuun, BapHa : UY - BapHa, 1996, c. 16 - 22.

[

24.Ctatna1997 ToHkoBa, E. MapkeTuHroBuaT ogutmHr B 6usHeca Ha ompmute. brusHec

ynpasneHue, Ceuwos: AkagemMnyHo nagatenctseo "LleHos", 1997, 4, c. 62 - 74.
[

25.0pyrm1999ToHkoBa, E. MapkeTUHroB oguTUHI Ha hupmeHa aAncTpmbyLmMoHHa cuctema B

MnekonpepaboTBawaTa npomuwuneHocT: ABTopedepat. BapHa: LY - BapHa, 1999, 36 c.
[

26.[oknan2000 Tonkova, E. Marketing Stimuli in the Food Consumption Model.
CoBpemeHuTe NpoLecn Ha EKOHOMUCKMOT pas3Boj BO 3eMjuTe of JyronctoyHa Espona :
MeryHapogeH cumnosunym no nosop 40 rog. ot genHocTta Ha EkoH. dpakynTeT - [Npunen ,
Bbutons: YHuB. CB. Kn. Oxpuacku, 2000, c. 917 - 924,

[

27.0oknan2002 ToHkoBa, E. ENekTpoHHUTE MapKeTUHIOBM KaHann - Bb3MOXKHOCT 3a

narpaxxgaHe Ha KOHKypPEeHTHM npenmyLiecTea. KOHKypeHUNsa n KOHKYpEHTHOCNOCOOHOCT B
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\,—Eg Curriculum Vitae Replace with First name(s) Surname(s)

ycnoBusita Ha rnobanunsaums : CO. AOKNM. OT Hayy. KOHJ. Ha MNaanTe Hayd. paboTHULN,
BapHa: YHuB. n3a. Y, 2002, c. 45 - 48.
-
28.Ctatna1998 ToHkoBa, E. YcbBbplUEHCTBaHe MeToAMKaTa 3a ynpasreHve Ha
MapKeTUHroBmna oanTuHr. MkoHommyecka mucon, 1998, 6, c. 41 - 56.
[
29.Y4yebHnk2010 YayHoBa, E., l'eopruesa, E., ToHkoBa, E., Bacunesa, b., Hegenues, [.,
Cranumunpos, E. MapkeTuHr. BapHa: Hayka n nkoHomuka, 2010, 378 c.
[
30.Y4ebHo nomarano2008 ToHkoBa, E. YnpaBneHue Ha guctpubyumara: 3agaydn, kasycu un
TecTtoBe. BapHa: Hayka n nkoHomuka, 2008, 99 c.
[
31.Y4ebHo nomarano2004 ToHkoBa, E. YnpasneHune Ha guctpubyuusara: 3agaym, kasycu 1
TectoBe . BapHa: Hayka n nkoHomuka, 2004, 79 c.
[
32.C1yamnsa2005 ToHkoBa, E. MpunoxHn acnekTn Ha 0OCHOBHM KnacuukaumoHHN MeToau B
ANCTPUBYLIMOHHNA MEHUAKMBHT. ["oa. VIKOH. yHUB. - BapHa, 2005, c. 407 - 441.
[
33.Ctatna2004HamaToHkoBa, E., MuTkoBa, 6. POS - TexHUKM 3a cTuMynupaHe Ha
npogaxbuTte B npoMoLMoHanHuTe ctpatermm Ha ompmute. N3B. Cn. MkoH. yHuB. - BapHa,
2004, 1, c. 40 - 51.
-
34.0oknan2010 ToHkoBa, E. bBKaBy ANCTPUBYLMOHHN peLleHns 3a nogobpsisaHe
nasapHuTe no3mumm Ha KomnaHmmte. CBeTOBHATa KpM3a 1 MKOHOMMYECKOTO PasBUTHUE :
C6. gokn. oT 1obun. mexayHap. Hayd. KoHd. : T. 4, BapHa: Hayka un nkoHomuka, 2010, c.
555 - 561.
-
35.[0oknan1995 YayHosa, tO., ToHkoBa, E. [IMPEKTHUAT MapkeTuHr B Ou3Heca Ha
cTpouTenHute dpupmun. MapkeTuUHr B CTPOUTENCTBOTO : [JOKI. OT Hay4.-nNpakT.
KOH(pepeHuus, BapHa: YHuB. nsg. 1Y, 1995, c. 48 - 55.
[
36.0oknan1999 ToHkoea, E. MNMpunoXxHW acnekTy Ha aHanu3a Ha Ce30HHOCTTa Ha 3aKyrneHuTe
KONMyecTBa MIEYHN NPOAYKTU. AKTYanHn MKOHOMUYECKN N (PnHAHCOBM Npobnemun Ha
nKkoHoMukaTa : COOpHMK JOKMaan OT Hay4YHa KOH)epeHUMs Ha MIaanTe Hay4YHU
paboTHuun, BapHa : YHuB. n3a. Ha WY - Bapha, 1999, c. 123 - 130.
[
37.0oknan1996 YayHosa, HO., ToHkoBa, E. [lInarHOCTUYHM HanpaBneHnus B MapKETUHIOBUS
oaNTUHT B Bu3Heca Ha hupmuTe. YnpaeneHue Ha npexoda : KObunenHa Hay4yHa
KOH(pepeHLUMsi C MeXOQyHapoaHo yyacTme, nocs. Ha 60-roa. Ha CA "[1. A. LleHos" - Ceuwos
: T. 2, CBuwos : Akaa. n3g. LleHos, 2, 1996, c. 41 - 46.
[
38.[oknan2000Y3yHoBa, HO., ToHkoBa, E. Mogen Ha noTpebuTencka 3awmTa B bbunrapus.
XXI| Bek 1 npeamsBukaTencrearta KbM MeHUIKMbHTA : [loknagm ot BTopa Hay4Ho-
npakTu4ecka KoOHgepeHuus ¢ mexayHapoaHo yyactue : [Y. 2]. 3 n 4 cekums, BapHa : LY -
BapHa, 2000, c. 285 - 292.
-
39.0oknan2007ToHkoBa, E. MNornen Bbpxy TpaHcdhepHUTe epekT B MapKeTUHra.
MapkeTuHrbT B 21-B1 Bek: napagurmu, ctpaternm, Taktnkm : COopHUK ¢ aoknagu ot
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\,—Eg Curriculum Vitae Evgeniya Tonkova

Hay4Ha KOHgbepeHLUMs C MexayHapoaHo yyactue, BapHa : Hayka u nkoHomuka, 2007, c.
259 - 264.
-

40. Joknan2005 ToHkoBa, E. N'eHepaTopu Ha KOH(PNNKTU B MAPKETUHIOBUTE KaHanu.
MapKeTUHr n cTpaTern4yecko nnaHumpaHe : Teopus, NpakTuka, obydeHune : MexayHapogHa
Hay4Ha koHdepeHuus, 9 - 12 centemepu 2004 r., c. PaBaa, bypracka o6n., Codus : YHuB.
n3g. CtonaHctsBo, 2005, c. 242 - 246.

-

41.[oknap2002 ToHkoBa, E. Bb3amoxHOCTU 3a nogobpsBaHe Ha KOHKYPEHTHUTE NO3MUMN Ha
6bnrapcku npoaykTn Ha EBponerickms nasap. EBpovHTerpauus n passutume Ha
ObnrapckaTta nkoHoMuka : COOpHUK JOKNaan OT Hay4YyHa KOHEPEHLNSA Ha MaguTe Hayu.
paboTHuun, Wkopnunosuwu, 7 toHn 2002, BapHa : YHuB. nsg. Y, 2002, c. 40 - 43.

[

42.[oknag 2002 ToHkoBa, E., Ctoes, C. [NokasaTenu 3a oueHka KOHKypeHTHOCNOCOBOHOCTTa
Ha enekTPOHHUTE KaHanun 3a peanusauuns. KOHKYpeHUMs U KOHKYPEHTHOCNOCOBHOCT B
ycnoBusita Ha rnobanunsaums : COOpHMK AOKNaam OT HayyYHa KOHpepeHUMs Ha Mnagnte
Hayd. pabotHuuum, 1 toHn 2001, BapHa, BapHa : YHuB. usg. Ha LY, 2002, c. 49 - 53.

[

43.[oknap2001 ToHkoBa, E. Mogenu 3a npoekTupaHe Ha upMeHa UCTpnbyLMOHHa
cuctema B mnekonpepaboTBallaTta npoMuLLNEHOCT. Haykata B nomoL Ha 6usHeca u
obwecTtBoTo : COOPHMK OOKNaaN OT Hay4yHa KOH(bepeHUUs Ha MnaguTe HayyHn
paboTHuun, BapHa : YHuB. n3a. Ha WY - Bapha, 2001, c. 140 - 145.

[

44.CtaTtna2000 ToHkoBa, E. MapkeTMHroBm CTUMynu B npoueca Ha noTpedbuTencko
noBefeHue npu Nnokyrnka Ha MnevHu npoayktn. HayyHn tpygose Ha BUXBIT - Mnosawms,
44,2000, 2, c. 116 - 120.

-

45.CTtatna1997 ToHkoBa, E. MapkeTMHroB ognTUHN HA NOTPEOMTENCKOTO NOBEAEHME MO
KaHanuTe 3a peanuaauus Ha mneynu npoayktn. U3B. Cn. UkoH. yHuB. - BapHa, 1997, 4, c.
113 -125.

~

46.[oknan2002 ToHkoBa, E. OpasamepsiBaHe Ha KOHKYPEHTHU Npodunu B BmnsHeca.
MkoHoMuKaTa 1 pa3BuTneTo Ha obecTBoTo : CO. AOKN. OT MeXayHap. rbun. Hayy. KOHQ.,
tonn 2000 r. : T. 3, BapHa: YHuB. usg. 1Y, 2002, c. 100 - 106.

[

47.Ctatna1995 YsyHosa, HO., ToHkoBa, E. Ma3sapHu KOHCTpYKUMK 3a agantaumm B
cTpaternyeckna mapketuHro ogntuHr. U3B. Cn. UkoH. yHMB. - BapHa, 1995, 3 - 4, ¢. 32 -
40.

-

48.MoHorpacpunsa2005 ToHkosa, E. OucTpnbyumnoHHn mogenu B ycrnosusita Ha E-6usHec.
Bapna: CTEHO, 2005, 127 c.

-

49.Ctatnsa2004 3acmposa, L., ToHkoBa, E. CTpaTernmte B MapkeTUHIOBMS NriaH 3a
akpeguTaumus Ha neyedbHuTe 3aBegeHud. 3gpaBeH MEHUOXKMBHT, 4, 2004, 3, c. 38 - 41.

[

50.Y4ebHnk2002 ToHkoBa, E. YnpasneHue Ha guctpmbyumsta. BapHa: YHus. usag. LY, 2002,
169 c.

-
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51.Ctyamsa2007HamaTonkova, E. Cnanges in Food Consumption Model - Bulgarien View.
Studia Universitatis "Vasile Goldis" - Arad, Ser. Stiinte Economice, Univ. de vest "Vasile
Goldis" din Arad, 17, 2007, Pt. I, p. 106 - 123.
[
52.0oknan2015Web of Science Q4 unu ScopusTonkova, E. Distribution and Capacity
Management in Business. Management - The Key Driver for Creating Value : The 7th
Inern. Conf. of Management a. Industrial Engineering : ICMIE 2015, Bucharest : Niculescu
Publ. House, 2015, p. 564 - 572.
-
53.Y4ebHnk2008Hamal eopruesa, E., ToHkoBa, E., CTaHnmupos, E. MapkeTUHroBn aHanmsu.
BapHa: Hayka n nkoHomuka, 2008, 252 c.
.
54.MoHorpadunsa2007gpyru nHgekcmpann nsgaHmsHukonosa, K., ToHkoBa, E., Togoposa, C.,
MBaHoBa, T. [NoTpebneHne n MkKOHOMUYECKa aKTUBHOCT Ha Bbnrapmnsa no NbTs KbM
EBponenckus cuio3 . BapHa: Hayka n nkoHomuka, bnbn. lNpod. LaHwu Kanangpxmes, 10,

2007, 204.
-
55.Y4ebHnk2006, ToHKkoBa, E. YnpaBnenue Ha auctpmbyumsaTta. BapHa: Hayka n nkoHomuka,
2006, 200.
-

56.[0oknan2018apyrn nHaekcupanu nsganuaTonkova, E. Marketing on the Part of the
Consumer and C2B Partnerships. New Challenges of Economic and Business
Development - 2018: Productivity and Economic Growth, May 10 - 12, 2018, Riga, Latvia,
Riga : University of Latvia, 2018, 736 - 746.
[
57.MoHorpacuna2005apyrn nHaekcmpanu nsgaHmsaKoes, 1., KoeBsa, C., ToHkoBa, E., MeTpos,
. bbrrapcknat manbk 1 cpefeH 6usHec. BapHa: CteHo, 2005, 155.
[
58.0oknan2018Web of Science Q4 vnu ScopusTonkova, E., Petrov, D., Hristova, S. The
Need for Regional Balancing of Investments : [EnektpoHeH pecypc]. New Challenges of
Economic and Business Development - 2018 : Productivity and Economic Growth : 10th
International Scientific Conference : Proceedings, May 10 - 12, 2018, Riga, University of
Latvia, Riga : University of Latvia, 2018, 747 - 756.
[
59.[oknan2018Tonkova, E. Dynamic Pricing - Specific Online and Offline Applications.
Transformative Innovation for Sustainable Business : The International and National
Conference on Business Administration and Accountancy 2018 : INCWAA, February, 22 -
23, 2018, Khon Kaen, Thailand, Khon Kaen : Khon Kaen University, 1, 2018, 138 - 146.
[
60.Ctatna2017gpyrm nngekcmpanun nagadmsaTonkova, E. Applied Aspects of Automated
Pricing in B2C Marketing. International Conference on Marketing and Business
Development Journal, Bucharest : The Bucharest University of Economic Studies Publ.
House, 1, 2017, 1, July, 68 - 73.
-
61.Ctatna2017gpyrn nngekcupanun nsganuaTonkova, E. Specific Applications of Weather-
Based Marketing. Journal of Emerging Trends in Marketing and Management, Bucharest :
The Bucharest University of Economic Studies Publ. House, 1, 2017, 1, October, 204 -
209.
-
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62.Ctatna2017gpyrm nngekcnpanun nagaHmaTonkova, E. The Need for Balancing Marketing
Innovations at Company Level. Management in the Innovation Society : The 8th
International Conference on Management and Industrial Engineering : ICMIE 2017,
Bucharest : Niculescu Publishing House, 2017, 83 - 94.
[
63.Ctatna2017gpyrm nngekcnpanun nagaHmsaTonkova, E., Hristova, S., Petrov, D. Marketing
Approaches to Attract Investments in Municipalities. Journal of Emerging Trends in
Marketing and Management, The Bucharest University of Economic Studies, I, 2017, 1,
222 - 229.
-
64.Ctatna2016gpyrn nngekcnpanun nagaHnaTonkova, E. Automated Marketing and the Need
for Revising Traditional Practices. Journal of Emerging Trends in Marketing and
Management, ASE, 1, 2016, 1, 167 - 174.
.
65.0pyrn2017HamaTonkova, E. Applied Aspects of Automated Pricing in B2C Marketing.
Abstracts of the 5th Intrernational Conference on Marketing & Business Development,
Bucharest: Univ. of Economics Studies Publ. House, 2017, 41.
[
66.0oknan2017HamaToHkoBa, E. [NpunoXxHu acnektn Ha mapkeTuHra 6asmvpaH Bbpxy
BpemeTo. MapkeTuHIrbT - onuT 1 nepcnektnem = Marketing - Experience and Perspectives:
C6opHuk goknagu, BapHa: Hayka un nkoHomuka, 2017, c. 311 - 319.
[
67.Ctatna2001HamaCraHnmmpos, E., ToHkoBa, E. MHdopmaumoHHo obe3neyaBaHe Ha
MapKeTUHroBuTE peLueHns B 6usHeca. MkoHomuka, 2001, 6, 4-8.
[
68.Y4yebHo nomarano2016HamaBacunesa, b., ToHkoBa, E., Y3yHoBa, tO., MBaHoB, C.
MapkeTuHr: PLKOBOACTBO 3a ceMUHapHU 3aHATUs. BapHa: 3HaHue n 6usHec, 2016, 300.
[
69.YuebHnk2016HamayY3ayHoBa, tO., Bacunesa, b., ToHkoBa, E., MiBaHoB, C. MapKeTuHTr.
BapHa: 3HaHue n 6usHec, 2016, 300.
-
70.0oknan2010HamaTonkova, E. Flexible Marketing to Overcome the Downturn. La crise
mondiale les perspecctives de reprise dans Union européene : Zbornik vedeckéch prac
siete PGV z medzinarodnej vedeckej konferencie, Prague : PGV, 2010, 630 - 638.
[
71.Y4ebHo nomarano2006Hsmal eopruesa, E., ToHkoBa, E., Bacunesa, b., CtaHnmunpos, E.,
KexanoBa-Ctonuesa, M., [lnumosa, E., NpbHYapoBa-Cepbesoa, 5. MapkeTuHr: YyebHo
nomarano. BapHa: Hayka n nkoHomuka, 2006.
[
72.MoHorpagua2007apyrn nHaekcupaxuu nsganunsaHmkonosa, K., ToHkosa, E., MBaHoBa, T.,
Topoposa, C. [NoTpebneHne n nkoHoMmn4ecka akTMBHOCT Ha Bbnrapmsa no NbTa KbM
EBponenckus cbto3. BapHa: YHuB. n3a. Hayka n ukoHomumka, MoHorpadgpuyHa 6ubnmoteka
"Mpodp. Uann Kanangpxkunes", 2007, 203.
-
73.MoHorpadmna2006HamaY3yHosa, HO., Meopruesa, E., Anoctonos, A., ToHKoBa, E.,
bvuBaposa, M., NeTpos, [1., Kexanosa-Ctonyesa, M., Panues, T., Pacdaunos, [.,
Ounmosa, E. Manknat 6usHec: CnpaBo4YHUK NoYTH 3a Bcekn. BapHa: CteHo, 2006, 536 c.
[
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74.0oknan1996Hama3aduposa, L., ToHkoBa, E. NpoMmounoHanHu ctpaterum B
ynpasneHneTo Ha 6onHuumTe B Bbnrapms B nepnoga Ha npexod. YnpasneHue Ha
npexona, 1996, 57-60.

~

75.Y4ebHnk2009Hamabnaroes, b., AHrenos, [1., AtaHacos, b., ToHkoBa, E., Bnaroesa, C.,
OumuTposa, B., Kensskosa, [1., Bacunes, KO. CtonaHcka noructuka. BapHa: YHuUB. 13g.
“Hayka n nkoHomumka“, 2009, 430 c.

-

76.0oknan2016Web of Science Q4 unu ScopusTonkova, E. Multi-channel Distribution Drivers
and Arguments for Adding New Channels. // New Challenges of Economic and Business
Development - 2016 : Society, Innovations and Colaborative Economy : Proceedings, May
12 - 14, 2016, Riga, University of Latvia. - Riga : University of Latvia, 2016, p. 870 - 881.

[

77.0oknan2016Web of Science Q4 unn ScopusTonkova, E. Multi-channel Distribution
Approaches in Business. // New Challenges of Economic and Business Development -
2016 : Society, Innovations and Colaborative Economy : Proceedings, May 12 - 14, 2016,
Riga, University of Latvia. - Riga : University of Latvia, 2016, p. 858 - 869.

[

78.Y4ebHo nomarano2015 ToHkoBa, E. YnpasneHue Ha guctpmbyumsita: 3agayum, kasycu u

TectoBe. BapHa : Hayka un nkoHomuka, 2015. - 175 c.
[

79.0oknan2015HamaTonkova, E. Marketing for developing Municipalities. // [Fivth] 5th Winter
Seminar of Regional Science, High Tatras, Slovakia, 11th - 14th March 2015. - High Tatras
: Society for Regional Science a. Policy - Slovak section of ERSA, 2015. - [8 c.].

[

80.[Joknan2015HamaTonkova, E. Marketing activities for developing the local potential of

municipalities. // International Journal VALLIS AUREA, 1, 2015, N 1, p. 119 - 126.
[

81.Y4uebHuk2015HamaToHkoBa, E. YnpasneHune Ha guctpubyumara. - 3. npepab. n gon. nag. .

- BapHa : YHuB. n3a. Hayka n nkoHomuka, 2015. - 242 c. : ¢ Tabn., guarp.
[

82.[Joknan2015HamaTonkova, E. E-marketing of Territories - Modern Approaches and Tools.
/I Local Production Systems: Analysis and Forecasting of Regional Economic
Development / Ed. A.S. Novoselov and V.E. Seliverstov. — Novosibirsk, Sofia, Lodz,
Banska Bystrica, Ternopil : Inst. of Economics a. Industrial Engineering et al., 2015, c. 66 -
74.

-

83.[0oknan2015HamaTonkova, E. Innovative Approaches in Generating Ideas for Regional
Development. // [Ucuncu] 3. Uluslararasi Bolgesel Kalkinma Konferansi : Konferans
Bildirileri, 15 - 16 Ekim 2015, Bingol = [Third] 3rd International Regional Development
Conference : Conferance Proceedings, 15 -16 Oct. 2015, Bingol. - Bingol : FIRAT
Kalkinma Ajansi ve Bingol Universitesi, 2015, [8 c.]

[

84.MoHorpaduna2015 ToHkoBa, E., MNeTpos, ., Xpuctoea, C. PaspaboTBaHe Ha MECTHMSA
noTeHumMan 3a coumanHo-MKOHOMUYECKO pa3BUTME Ha pernoHuTe. . - BapHa : CTEHO,
2015, 112 c.

-

85.[oknan2014 Tonkova, E. Local Potential Development : Initiatives and Innovative

Decisions. // Proceedings of the 4th International Conference "Vallis Aurea" Focus on :
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Regional & Innovation Development, 18th - 20th Sept. 2014. - Pozega, Croatia :
Polytechnische school of Pozega, 2014, p. 691 - 697.
[

86.Ctatna2013Web of Science Q4 unn ScopusTonkova, E. Marketing activities to increase
companies' revenues. Challenges of Economic and Business Development - 2013, 623-
633.
-
87.0oknan2013 ToHkoBa, E. Bb3MOXHOCTM 3a yBennyaBaHe Ha NpuxoauTe B eNeKTPOHHUTE
kaHanwu. // MapkeTuHrosm metamoposu 1 npegn3BukaTencTea B gurutanHaTa epa :
KO6un. c6. : 15 r. kaT. "MapkeTuHr", tonm 2013 / Peg. kon. JluHa AtaHacosa v gp. - byprac
: BCY, 2013, c. 146 - 153.
-
88.YuyebHo nomarano2013HamaCranumupos, E., Heges, 1., Hegenues, [1., Meopruesa, E.,
Kexanosa, M., ToHkoBa, E. [lunnomaHTckn cemunHap. - BapHa : YHuB. usg. Hayka u
nKkoHoMuka, 2013. - 365 c.
-
89.[oknan2012HamaToHkoBa, E. IHTerpypaH MapkeTuHr Ha TeEpUTOpUN 3a YCTONYNBO
coumnanHo-MKOHOMUYECKO pa3BuTue. // YnpasneHme n yctonumeo passutme = Management
and Sustainable Development , Cep. ObwwecTBo. Yosek. NMpupoga = Society. Man. Nature.
- Codousa : NITY, lNog. X1V, 35, 2012, Ne 4, c. 28 - 33.
[
90.Y4ebHo nomarano2012HamaToHkoBa, E. ANcTpmbyuMOHHM NPAKTUKK 1 peLleHus. - BapHa
: YHuB. nsg. Hayka n nkoHomuka, 2011. - 105 c.
[
91.[oknan2012 Tonkova, E. Innovative Marketing Decisions for Business Success. // Intern.
Conf. on Contemporary Marketing Issues (ICCMI), 13 — 15 June 2012, Greece. -
Thessaloniki : Bucks New Univ., ATEI, 2012, c. 232 - 236.
[
92.0oknan2012 Tonkova, E. Marketing Activities to Increase the Companies' Revenues. //
New Challenges of Economic and Business Development - 2013 : Inter. Conf., may 9-11,
2013 r. - Riga : Univ. of Latvia, 2013, c. 623 - 633
[
93.[Joknan2012 ToHkoBa, E. MHOroacnekteH nornesg Bbpxy HEO6Xo4MMOCTTa OT MapKeTuHra
Ha TepuTopun. /| CbBpeMeHHU ynpasneHcku npaktuku VI : [C6. ookn.] oT mexayHap.
KOHd., 10 - 11 cbeBp. 2012 r. - Byprac : BCY, 2012, c. 142 - 148.
[
94.ToHkoBa, E., MNeTpoea, [l. ACOPTUMEHTHN peLLEHNs B yCNOBUSA Ha Kpu3sa. // MapKkeTUHrbT -
peanHocT 1 npoekumn B 6baeweTo : C6. 4ok, OT MexayHap. Hayd. KOHG., BapHa : YHuB.
n3g. Hayka n nkoHomuka, 2012, c. 479 - 487.
[
95.[1oknan2012 ToHkoBa, E. Hacokn 3a nsbsareaHe Ha KOHNMKTUTE B oucTpubyuusaTa. //
TengoeHUUN U NpeansBMKaTencTBa B pa3BMTMETO Ha MKOHOMUKKaTa : C6. gokn. oT
MeXxayHap. Hayd. KoH®. : T. 4. - BapHa : YHuB. nsa. Hayka n ukoHomuka, 2012, c. 69 - 73.
[
96.Cratna2012gpyrn nHgekcmpanu nagaHuaToHkoBa, E., KanuHosa, H., Kpanesa, B.,
XpuctoBa, C. Bb3MOXHOCTM 3a NoBULLIABaHE KBanuukaumaTa n KapuepHo n3pactBaHe Ha
npenogasatenute B MlkoHoMuyeckn yHmsepcuteT - BapHa. U3B. Cn. VIkoH. yHMB. - BapHa ,
2012, Ne 4, c. 48 - 64
-
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97.Cratna2011Web of Science Q4 unu ScopusTonkova, E. Low-cost marketing
differentiation in times of economic crisis. Change Management in a Dynamic
Environment, 64-70.
~
98.[oknan2011HamaTonkova, E. Low-Cost Marketing Differentation in Times of Economic
Crisis. // Change Managment in a Dynamic environment : Intern. Conf. of Management
and Industr. Engineering. - Bucharest, 2011, Ne 4, c. 64 - 70
99.

" 99. loknag2011 Tonkova, E. Marketing differentiations in conditions of market changes. //
L'ue et ses rapports au monde. Perte de statut ou emergrence d'un Nouveau Modele de
croissane "Made In EuropeEUROPE", XVII Conf. Intern. du Reseau PGV 8 - 10 Sept. 2011 :
Trav. Sci. du Reseau PGV : T. 1. - Grenoble : Univ. Pierre Mendes-France de Grenoble, Editions
PGV, 2011, p. 428 - 437.

" 100. Ooknan2011 ToHkoea, E. MapkeTuHrosmnte nabopatopumn 1 Bpb3KNTE 06y4YeHme -
6usHec. // KoHconnanpaHoTo obydeHne no MmapkeTuHr : C6. OKN. OT Hay4d. CEMUHap Ha KaTeapa
"MapkeTtuHr", 1 tonn 2011. - BapHa : YHuB. nsa. Hayka n nkoHomuka, 2011, c. 50 - 55.

[

101. Y4yebHo nomarano2011 ToHkoBa, E. YnpasneHue Ha guctpmnbyumsTa. - BapHa : YHuUB. nag.

Hayka n nkoHomuka, 2011. - 127 c.
-
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